Santa Fe, New Mexico consisted of consumer orientation to slow fashion (COSF) (Jung & Jin, 2014) , perceived customer values on slow fashion (Sweeney & Soutar, 2001) , purchase intention (Sweeney et al., 1999) , and willingness to pay price premium (Castaldo et al., 2009 ). All items were measured by a 5-point Likert scale (1= strongly disagree to 5= strongly agree). Results Structural equation modeling (SEM) was employed by using AMOS 21.0. Both the measurement model and structural model had an adequate fit with the data, reliability and validity (Hair et al., 2009 ). Among H1-H5 testing the relationship between each slow fashion dimension and customer value perception, only Exclusivity (H5) was found to be significant (Figure 1 ). This indicates that consumers who are seeking unique and exclusive clothing are likely to perceive value in slow fashion products. Consumers' perceived value of slow fashion products significantly increased their intention to buy slow fashion products (H6) as well as to pay a price premium for those products (H7). Additionally, a consumer's purchase intention enhanced his/her willingness to pay more to buy slow fashion products. 
Discussions and Implications
This study confirmed that perceived customer value is a salient factor in encouraging consumers' purchase and pay-a-price-premium intentions. The possible reasons for non-significant findings were discussed. Academically, this study suggests ways for slow fashion to achieve economic sustainability, which is a new addition to the literature. Through the customer value creation framework, this study provides empirical evidence as to which specific slow fashion aspects should be focused on to create a sustainable slow fashion business model. This is unique to the literature on slow fashion which has been conceptually discussed thus far. Managerially, since the Exclusivity dimension was found to enhance customer value, developing exclusive apparel products is crucial for slow fashion businesses. Exclusivity can be accomplished by developing unique designs and by producing items in limited quantities. The overall findings suggest that small scale operations capitalizing on skilled local artisans and entrepreneurial young designers, rather than mass production, will be better equipped to create exclusive slow fashion items. Further discussions and suggestions for policy development and small businesses were made. 
